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Rezumat. Se are in vedere strategia de dezvoltare &bstract. The paper discusses a development
turismului din Roméania pe plan european prinstrategy of Romanian tourism in the European
construgia unui obiectiv turistic major. In lucrare se context based on the construction of major tourist
analizeaz un nunir de sapte astfel de obiective, objectives. A number of seven such objectives are
stabilind care este cel mai recomandat pentru @nalyzed and the most investment-eligible one is
investtie, din punct de vedere economic. Se dplic established from the viewpoint of economic
metoda analizei avansate multi-criteriale. S-auwperformance. The applied method is that of
stabilit criteriile care stau la baza analizei. (5-a advanced multi-criteria analysis. The criteria
calculat coeficien de pondere care corespund underlying the analysis are established and their
criteriilor. Tn final s-a calculat coeficientul \@ic  corresponding weighting coefficients computed.
total pentru fiecare obiectiv, realizdnd o ieraahnez Finally the total value coefficients of performance
a acestora. are computed for all considered objectives, allgwin
their hierarchy.

Cuvinte cheie:analiz multi-criteriak, investtie turism Key words: multi-criteria analysis, investment, tourism
1. Introducere 1. Introduction
Analiza multi-criterial a avansaé reprezini o Advanced multi-criteria analysis represents a

metodi general de comparare a unor categorii de general method for the comparison of categories of
produse (obiecte, proiecte, actitiif etc.) care s-a products (objects, projects, activities, etc.), ahhi
dovedit totdeauna eficientdac este corect aplicat  provided its correct application, has always proved
Aceasi metod permite & se compare, chiasi efficient. This method allows the comparison even
categorii de obiecte sau de actiwitcare la prima of categories of objects or activities that appesr
vedere nu pot fi comparate. Metoda este apli¢dbil not comparable. The method is applicable in any
orice domeniu de activitate [1, 2]. Pentru a aplicafield of activity [1, 2]. Prior to applying the niead
aceast metod este necesarasse stabileagicla  the variants of objects or activities to be anadlyze
inceput variantele obiectelor sau ale aciiMir care  need to be established. The actual analysis censist
trebuiesc analizate. Analiza propriugzisconsi in  in the computing of value hierarchy coefficients of
calculul unor coeficieth de ierarhizare valorica  the compared object performances.
performarelor obiectelor supuse compgea In the case of solving problems related to the
In cazul rezolgrii unor probleme privind development and launching of new products on the
realizaressi lansarea unor produse noi, petpisgau  market, or in the case of launching strategic astio
in cazul lan&ii unor agiuni de strategie se it is recommended to combine the multi-criterial
recomand ca analiza multi-criterialsi se combine analysis with theBrainstorming” technique.

cu tehnica brainstorming”. The stages of the creative process involved by
Etapele procesului creativ in cazul acesteithis method are [1, 3]:
metode sunt uratoarele [1, 4]: - study of market requirements and defining the
- studiul necesitilor pietei si identificarea temei de  design theme;
proiectare; - launching of variants (solutions, new ideas)tfor
- lansarea de variante (splu idei noi) pentru completion of the project;
realizarea proiectului; - assessment of the proposed solutions by advanced
- evaluarea sotillor propuse prin analiz multi- multi-criteria analysis and identifying of the
criteriaki avansat si stabilirea soltiei optime. optimum solution.
Brainstormingul condt in organizarea unei Brainstorming involves the setting up of a

sedine de lucru cu un grup constituit din 3 + 10 group working session including 3 to 10 people.
persoane. Organizatorul anfinscopul sedinei,  The organizer announces the purpose of the meeting
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respectiv tema de lucru propuspre rezolvarsi and the theme to be solved and invites the
solicitd participanilor solutii. Un participant poate participants to contribute with solutions. Any one
propune mai multe safit Durata uneisedirte nu  participant may suggest several solutions. The

trebuie 4 fie prea lung. duration of a session should not be exceedingly.lon
Principiile acestei metode sunt: The principles of the method are:
- cantitatea de idei poate genera sbtle calitate; - the number of ideas can generate solutions of
- critica sau evaluarea 1in timpukedinei quality;
brainstorming nu este adrajs - criticism or assessment during the brainstorming
- lucrul in grup genereazdei prin efect in lan session are not admitted;
- group working generates ideas by chain effect.
Lansarea unei sdiii oricat de utopice poate The launching of a solution regardless how

stimula imaginda celorlati participani n utopian can stimulate the imagination of the other
enunarea de solii noi, care pot fi de real succes. participants in the direction of generating new
solutions that may be of real success.

2. Justificarea investtiei intr-un obiectiv 2. Rationale for investing in a major tourist

turistic major pentru Romania objective in Romania

Una din strategile pentru dezvoltarea Diversification of tourist objectives is one of the
turismului din Roméania pe p@ U.E. 0 constituie main strategies for developing tourism in Romania
diversificarea  obiectivelor turistice. Aceast within the EU market place. Such diversification
diversificare presupune consttiac de obiective entails the construction of new tourist objectives,
turistice noi, capabiledsatrag un nunir cat mai  capable of attracting an increasing number of sbsiri
mare de tusti spre Romaniasi bineineles & to Romania and at the same time of stimulating the

determinesi cresterea fluxului de tugti interni. internal tourist flow. Romania has a large tourist
Roméania are un potgal turistic numeros si potential diversified in various tourist objectives
diversificat Tn obiective turistice (mtin litoral, (mountains, seaside, Danube Delta, thermal springs,

plaja, del&, terme, canioane, monumente istorice,canyons, historical monuments, natural reservations
rezervaii naturale etc.). Trebuie Tassubliniat @  etc.). It has to be pointed out that these aréerethe
acestea nu sunt nici cele mai frumoase, nici cale m most beautiful, nor the most famous, well-known or
renumite, nici cele mai mari din Europa. largest ones in Europe.

In aceste condi, un salt spectaculos privind Under these circumstances a spectacular leap in
dezvoltarea turismului din Roméania pe planthe development of Romanian tourism in the
european se poatetoke numai printr-o dezvoltare European context can be achieved only by an equally
spectaculods a obiectivelor turistice. Pentru ca o spectacular evolution of tourist objectives. For a
astfel de rasud sa aibd efectul scontat, trebuie ca measure in this sense to be successful the newly
obiectivele turistice nou construité 8e concepute developed tourist objectives need to be conceived a
la superlativ (cel mai mare sau cel mai frumos sawsuperlative level, meaning that these should be the
cel mai elegant sau cel mai ieftin etc.). Un exempl largest, the most beautiful, the most elegant|est
in acest sens pe plan mondial il constituie Dubaigxpensive ones, etc. At international level an
care dintr-otara cu potefial turistic aproape nul a example in this sense is Dubai, which from a cguntr
devenit un centru de attge mondiai. Ansamblul  of practically nil tourist potential has becomesatce
obiectivelor turistice respective trebuieiscluda in  of global attraction. It has to be further pointmat
afam obiectivul propriu zis (obiectivul de that the respective envisaged tourist facility segd
divertisment sau de atmge turistici) si hoteluri,  include in addition to the actual objective alstels
restaurantei alte tentai turistice. restaurants and other tourist temptations.

Realizarea unui obiectiv turistic major complet Building a completely novel major tourist
nou presupune invegitiimense. Astfel de investi objective entails huge investments. Such

se pot realiza Tn patru moduri: investments can be achieved by:

- de atre stat - the state;

- de aétre un investitor particular, individual foarte - a private, individual extremely wealthy investor;
bogat;

- de d@tre un consaiu internaional; - an international consortium;

- prin lansarei vanzare de aiwni credibile la nivel - launching and selling of shares, credible at

naional. national level.
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La nivelul uneitari cu potemial economic In a country of medium economic potential like
mediu cum este Roméania o astfel de inviestiu  Romania such an investment cannot be born by the
poate fi suportat de stat, cel pin la momentul state, at least not at present. The existence of an
actual. Existera unui investitor privat foarte bogat extremely wealthy private investor (similar to the
(cum esteseicul din Dubai) este de asemeneasheikh of Dubai) can also be excluded. A foreign
exclugi. Un consatiu stiain care § fie dispus 8  consortium willing to strongly invest in Romania is
investeast la nivel foarte mare n turismul din highly unlikely to step forward in near future.
Roméania este de asemeneairpprobabil de gsit.  Consequently the only viable solution achievable
Ca urmare singura seia viabil si cu posibilitate  within reasonable time is the last variant, the
de rezolvare in timp real o constituie ultima launching and selling of shares, possibly warranted
variant, lansareasi vanzarea de giani eventual Dby the state [4, 5].
garantate de stat [4, 5].

3. ldentificarea unor variante posibile de 3. ldentification of possible variants of new

obiective turistice majore, noi major tourist objectives

Se pune problema stabilirii obiectivului turistic A major tourist objective needs to be
major cu cel mai mare impact asupra dezwilt established that carries with the highest impact on
turismului interrsi interngional Tn Roméania. the development of internal and international

Pentru ¢sirea unor solii si  pentru  tourism in Romania.

ierarhizarea valorica acestora s-a apelat la tehnica The method used to identify solutions and
de lucru brainstorming urmatde o analiz multi-  establish their ranking by value was brainstorming

criteriaki. Tn urmasedirtei brainstormig organizat followed by  multi-criteria  analysis. The

cu un grup de studgnde la Facultatea de turism de brainstorming session involving a group of students
la Universitatea “Gheorghe Bau” din Brasov s-au  from the Faculty of Tourism of the “Gheorghe
receptat mai multe propuneri pentru obiectiveBaritiu” University of Brgov generated a number
turistice majore noi, realizabile in Roméania. Déntr of proposals for major new tourist objectives in
acestea am ti@ut pentru analiza criteri@lsapte  Romania. Of these a number of seven were selected

propuneri: for criteria analysis.

Propunerea nr. 1 — Supercentru pentru jocuri de Proposal no. 1— A super centre for gambling and
noroc si divertisment gen Las Vegas cu leisure of Las Vegas type, including eccentric
construdii excentrice, hoteluri, restaurantalis buildings, hotels, restaurants, theatres,
de spectacoleab pentru jocuri sportive etc. showrooms, sports games halls, etc.

Propunerea nr. 2— Mare centru balnear termgil  Proposal no. 2 — A large balneary spa and
de tratament dotat cu metode instalgii de treatment centre, endowed with state of the art
tratament de ultith generg@e si cu personal equipment and treatment methods and staffed
medical cu calificare Tnait with highly trained medical personnel.

Propunerea nr. 3 — Parc de distraic de tip  Proposal no. 3— A Disneyland type leisure park
Disneyland (care s-ar putea nusii Parcul (that could be named Dracula Park) endowed
Dracula) cu dairi de senzge de prind marime with thrilling attractions, like a roller coaster,
(tren aerian, tunelul groazei, castelul lui horror tunnel, Dracula’s Castle.

Dracula).

Propunerea nr. 4. — Superparc de distrdic  Proposal no. 4— An aqua-land type leisure park,
acvatice, dotat cu o mare gisde bob acvatic, endowed with large water bobsleigh, water
schi pe jet de ap acvariu, delfinariu etc. skiing facilities, aquarium, dolphins, etc.

Propunerea nr. 5— Centru modern pentru sporturi Proposal no. 5— A modern (outdoor or indoor)
de iarra (in aer liber sau in spa inchis). winter sports centre.

Propunerea nr. 6 — Construga unui mare centru Proposal no. 6— A large architectural vanguard
comercialsi administrativ avangardist din punct commercial and administrative centre.
de vedere arhitectonic.

Propunerea nr. 7— Construga unei mari rezervda  Proposal no. 7— A large (Kenya type) natural
naturale (tip Kenya) pentru animaléltsmtice reservation for Carpathian wildlife (brown
din zona carpatic (ursi bruni, lupi, mistre, bears, wolves, wild boars, stags, etc.).
cerbi, zimbri etc.).
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4. Stabilireasi ierarhizarea criteriilor de
comparatie

Pentru a realiza o comparare a obiectivelor

4. Establishing and hierarchy of the criteria
of comparison
The following seven criteria were established

turistice merionate mai sus din punct de vedere alin order to achieve a multi-criteria analysis based

performarnelor prin analiZ multi-criteria, am
stabilit urnitoarelesapte criterii:
A - numir de turiti potertiali anual;
B - durata anualfungionare.
C - valoarea totala investiiilor;
D - posibilitatea de ainere de subvei pentru
investtii;
E - marimea suprafei de teren necesarsi
posibilitatea gsirii acestuia;
F - existema unor obiective concurente fari
apropiate;

G - riscul si durata estimate pentru recuperarea

investtiilor.

Criteriile stabilite pentru analiza comparatia
unor obiecte, obiective, proiecte sau activihu au
in general acega importana. Cuantificarea
importanei (ponderii) criteriilor
calculul unor ,coeficien de pondereY;. Se
porngte de la o analiz calitativi a criteriilor,
comparand céate da.criterii si stabilind care dintre

se face prin

comparison of the above mentioned tourist objestive
from the viewpoint of their performances:
A - anual number of potential tourists;
B - annual duration of operation;
C - total value of investments;
D - possibility of securing subventions for the
investments;
E - magnitude of the required ground surface and
the possibility of identifying such a plot of

ground;

F - existence of competitor objectives in nearby
countries;

G - estimated risk and duration of the investment
recovery.

The criteria established for the compared
analysis of certain objects, objectives, projeats o
activities generally do not carry the same imparan
Quantifying of the importance (weighting) of the
criteria is achieved by computing the “weighting
coefficients” Y;. The starting point is a qualitative
analysis of the criteria, by comparing them two by

ele este mai important. Ponderea criteriilor setwo and identifying the more important ones. The

stabilgte pe o “gri& cu 3 valori” (“0”; ,,0,5" si ,,17).
In acest scop se alwieste un tabel giratic, avand
numirul liniilor egal cu nunarul coloanelorsi egal
cu nunarul criteriilor Ncrr (Ncrr — reprezint
numarul criteriilor, in cazul de f@ Negrr = 7).

weighting of the criteria is established accordimg

“3 value raster” (“0”; “0.5” and “1”), by workingn a
table. For this purpose a square table is setayind

the same number of rows and columns, equal to the
number of criteriaNcgr (Ncrr — represents the

Fiecare criteriu de pe o linie este comparat cutnumber of criteria, in this caS¥cgr = 7). Every
fiecare criteriu de pe coloanacordandu-se un criterion from a row is compared to every other

coeficient Tn raport cu importgan calitatida a
acestora:

- Daa criteriul de pe linie este mai important
decat cel de pe coloanin tabel se atribuie

valoarea ,1”;

- Daa criteriul de pe linie este la fel de important
ca si cel de pe coloan se atribuie valoarea

40,9,

- Daa criteriul de pe linie este mai po
important decat cel de pe col@arse atribuie
valoarea ,0".

- Cand un criteriu se comgarcu el insgi se
atribuie valoarea ,0,5".

Suma tuturor valorilor dintr-un astfel de tabel

este totdeauna egalcu jumitate din patratul

numirului de criterii. Se insumeaze fiecare linie
punctele din dreptul fiacui criteriu, stabilindu-se
astfel nunarul punctelor obinute. Pentru a stabili
nivelul de importati in raport cu celelalte criterii,
se ordoneaxz criterile Tn fungie de punctajul

criterion from that column, and a coefficient is
assigned in relation to their qualitative importnc

- If the line criterion is more important then the
column criterion, value “1” is inserted in the
table;

- If the line criterion is equally important to the
column criterion, value “0.5” is inserted in the
table;

- If the line criterion is less important then the
column criterion, value “0” is inserted in the
table.

- If a criterion is compared to itself value ,0.5”
will be assigned.

The sum of all values of such a table is always
equal to half of the square of the number of deter
The points of each criterion are added by row, thus
establishing its score (number of obtained points).
In order to establish the levels of importance, the
criteria are ranked by their obtained scores. An
importance level is assigned, corresponding to the
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obtinut. Se atribuie un nuin de nivel al

position of the criterion in this ranking order.t¥fo

importanei, care corespunde cu locul ocupat Tnor more criteria obtain the same score, the pasitio

acest clasament. Da@ sau mai multe criterii olm
acelai numir de puncte, nuanul locului ocupat
este acekd si se calculeax ca fiind media

will be the same for all, and is computed as the

arithmetic mean of the positions corresponding to

these criteria. For example, if two criteria obttie

aritmetica a locurilor care revin acestor criterii. De same score and hold positions 2 and 3, respectively

exemplu daz doua criterii okxin acelgi punctajsi le
revin in clasament locurileg 3, atunci nurirul de
nivel al importarei care se atribuie este 2,5.

Relaia de calcul cea mai performénpentru
calculul coeficierilor de pondereY; este relaa
“FRISCO” [1]:

_p+lap+m

in the ranking order, level of

importance will be 2.5.

the assigned

The most efficient relationship for computing

the weighting coefficienty; is “FRISCO” [1]:

+05

Yi

unde:

p - reprezind suma punctelor amute pe linie de

elementul respectiv;

reprezini diferena dintre punctajul
elementului luat Tn calculsi punctajul
elementului de la ultimul nivel.

m - reprezird nundrul criteriilor surclasate, adic
numirul criteriilor care au punctaj mai mic
decat elementul respectiv;

Ncrr - nunirul de criterii luat Tn considerare;

Ap’ - diferena dintre punctajul elementului luat in
calcul si punctajul elementului de pe primul
loc (rezult o valoare negatiy.

Compararea obiectivsi corect a importarei
relative a criteriilor (fiecare in raport cu fieequeste
determinart pentru rezultatul final al analizei.
Compararea calitativ a importarei relative a
criteriilor nominalizate mai sus in vederea analize
performarelor economice ale obiectivelor turistice
majore merionate, este datin tabelul 1. In
ierarhizarea calitativ a acestor criterii s-a
considerat ca fiind cele mai importante criteriide
si A privind nuniirul de turgti si recuperarea
investtiei. Cele mai ptin importante sau considerat
criteriile E si D, adia cele privind suprafa de
teren necesar si posibilitatea de ofnere de
subverii pentru investii. Rezultatele calculului, pe
baza relgei (1), a coeficietilor de pondere pentru
criteriile de analiz a obiectivelor turistice propuse
sunt date in tabelul 2.

Ap

5. Analiza variantelor in raport cu criteriile

de comparétie

In cadrul acestei etape a analizei multi-
criteriale se acotd note Ny pentru variantele
analizate in raport cu satisfacerea#ieccriteriu de

Ncrr y
o *Iopf

(1)

where:

p - represents the score obtained along a row by
the respective element;

Ap - represents the difference between the score
of the considered element and the score of the
element from the last level.

m - represents the number of outclassed criteria,
that is the number of criteria with scores
smaller than that of the respective element;

Ncrr - number of considered criteria;

Ap' - the difference between the score of the
considered element and the score of the first
ranking element (a negative value will result).

The final result of the analysis is determined by
the objective and correct comparison of the redativ
importance of criteria (every criterion in relatiom
every other one). Table 1 shows the qualitative
comparison of the relative importance of the
enumerated criteria for the analysis of the economi
performances of the mentioned major tourist
objectives. Following qualitative hierarchy of tkes
criteria, the most important ones are G and A, the
number of tourists and the recovery of the
investment, respectively. The least important
criteria were considered E and D that is the rexglir
ground surface and the possibility of securing
subventions, respectively. Table 2 shows the result
of the computation, based on relationship (1) hef t
weighting coefficients for the analysis criteriatbé
proposed tourist objectives.

5. Analysis of the variants in relation to the
criteria of comparison
In this stage of the multi-criteria analysis
gradesN; are awarded to the variants analyzed in
relation to their degree of satisfying each craeri

analizi. Notele acordate se mai numesc note def analysis. The awarded grades are also called

importana sau note de contrilge la un criteriu.

importance grades or grades of contribution to a
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Notele trebuie &fie un nunir intreg de la 1 la 10.
Se analizeazpe rand fiecare varian{indice ‘J") si
se acord noti in raport cu fiecare criteriu (indice
"i”), pan se epuizedztoate variantele. Noteld;
acordate variantelor celafapte obiective turistice
majore analizate sunt date in tabelul 3.

criterion. Grades are integral numbers from 1 to 10
Variants are analyzed (index”y one by one and
grades are awarded in relation to each criterion
(index “i"), until all variants have been exhausted.
Table 3 shows the gradbs; awarded to the seven
analyzed major tourist objectives (variants).

Tabelul 1. Rezultatele compgra calitative a importatei criteriilor pentru analiza obiectivelor turistic
Table 1. Results of the qualitative comparisonritéda importance for the analysis of the touoisfectives

Nr. crt. ,i” Criterion symbol A B C D E F G Scoe
1 A 0.5 1 1 1 1 1 0.5 6
2 B 0 0.5 1 1 1 1 0 4.5
3 C 0 0 0.5 1 1 0 0 2.5
4 D 0 0 0 0.5 0.5 0 0 1
5 E 0 0 0 0.5 0.5 0 0 1
6 F 0 0 1 1 1 0.5 0 3.5
7 G 0.5 1 1 1 1 1 0.5 6

Tabelul 2. Rezultatele calculului coeficidar de ponderéy; pentru criterile de analizvalorici a obiectivelor turistice
Table 2. Results of the computation of weightingftioientsY; for criteria of the value analysis of the tounbjectives

Nr. crt. ,i” Cs?ltne]gg? Pointsp (Pti\i{[?(I)n) Ap m Ncrr Ap’ Y,

1 A 6 15 5 5 7 0 4.714

2 B 4.5 3 3.5 4 7 -1 2.778

3 C 2.5 5 1.5 2 7 -3 1.000

4 D 1 6.5 0 0 7 -5 0.176

5 E 1 6.5 0 0 7 -5 0.176

6 F 3.5 4 2.5 3 7 -2 1.727

7 G 6 15 5 5 7 0 4.714

Tabelul 3. Notele acordate cekapte variante de obiective turistice in raportieadre criteriu
Table 3. Grades awarded to the seven variantsiobtmbjectives in relation to each criterion
Variant Awarded gradé\;
number Symbol of criterion I”

“J A B C D E F G
Var. 1 10 10 5 2 5 9 9
Var. 2 8 9 7 6 7 8 7
Var. 3 10 10 8 4 8 10 9
Var. 4 7 7 8 4 7 10 7
Var. 5 8 7 6 5 6 7 8
Var. 6 7 10 6 4 5 9 8
Var. 7 7 9 9 9 7 10 6

Tabelul 4. Valoarea coeficiglor de performati FTj si a factorului valoric totaFV, pentru obiectivele turistice analizate
Table 4. Values of the performance coefficidfits and of the total value factéiV; for the analyzed tourist objectives

Variant _ _ _ Partial vz_ilue coefficie_rifji _ _ Total
number i=1(A) i =2(B) i=3(C) i=4(D) i=5(E) i =6 (F) i=7(G) val_u_e
“ g Ya=4.714| %=2.778| Y=1.000| ¥»=0.176| %=0.176| ¥=1.727| Yg = 4.714| coefficient
Fia=NsVYa | Fie=NieYs | Foic= NocYe |Fao = NioYp | Foe = NoeYe | For = NoeYe | Fas=NogYo | FV3 =2F;
Var. 1 47.140 27.780 5.00 0.352 0.880 15.543 42.426 139.121
Var. 2 37.712 25.002 7.00 1.056 1.232 13.816 32.998 118.816
Var. 3 47.140 27.780 7.00 0.704 5.728 17.270 42.426 148.048
Var. 4 32.998 19.446 8.00 0.704 1.232 17.270 32.998 112.648
Var. 5 37.712 19.446 6.00 0.880 1.056 12.089 37.712114.896
Var. 6 32.998 27.780 6.00 0.704 0.880 15.543 37.712121.617
Var. 7 32.998 25.002 9.00 1.584 1.232 17.270 28.284 115.370
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6. Calculul indicelui valoric de performanta 6. Computation of the value index of the

al variantelor analizate (matricea performance of the analyzed variants
consecirtelor) (matrix of consequences)
Acest calcul se efectueaintr-un tabel numit This computation is carried out in a table called

“matricea consectelor”. Pentru fiecare obiectiv, in “matrix of consequences”. A final factoiF;
raport cu fiecare criteriu, se calculgéazn factor (performance factor) is computed with equation (2)
final F; (factor de performaf) reprezentdnd for each variant of objective, in relation to each
produsul dintre nota acordaN; si coeficientul de criterion, representing the product of the awarded
pondere al criteriulu¥; cu ajutorul reléei: gradeN; and the weighting coefficient of criterioft

Fai =Yi [Ny; )
unde J reprezini indicele variantei (in acest caz whereJ represents the variant index (in this case
1 +7), iar i — indicele criteriului (in acest chz 7). J=1+7) and the criterion index (in this case 1+7).

Apoi pentru fiecare variaft se calculeaz Then for each variant the sum of the factors is
suma acestor factori ghand un factor valoric total computed with equation (3), yielding a total value
FV;, dat de relga: factor FV;:

i=G
FV; = S Fy 3
i=A

Pe baza valorilor acestui factor tot&lV; Based on the values of this total facte¥,;

(coeficient de valoare) se stabtke clasamentul (coefficient of value) the final ranking order dfet
final al variantelor analizate. Valorile coeficigar analyzed variants is established. Table 4 shows the
de performatd Fj si ale coeficientului valoric total values of the performance coefficiefitg and of the
FV,; pentru variantele de obiective turistice total value coefficienFV; for the analyzed variants
analizate in cadrul acestui studiu, calculate prirof tourist objectives, computed by relationshipy (2

relatiile (2) si (3), sunt date n tabelul 4. and (3).
7. Comentarea rezultatelor 7. Comments of the results

Din analiza punctajelor ginute in urma acestei The analysis of the obtained scores allows the
analize se desprind u#hoarele concluzii: following conclusions:

- varianta de obiectiv cea mai indigapentru o - the objective most eligible for a major investinen
investitie majo& Tn turismul din Roménia o  in Romanian tourism is variant 3, the leisure park,
constituie varianta 3, parc de distiac (tip (of Disneyland type, which could be called
Disneyland, care s-ar putea numi Parcul Dracula); Dracula Park);

- pe locul doi, la oarecare difet@nde punctaj, se - at a certain distance position 2 is held by varig
situeaZ varianta 1, centru de jocuri de norgic the gambling and leisure centre (of Las Vegas
divertisment (tip Las Vegas), care s-ar putea type), which could also be developed based on
dezvolta de asemenea pe baza legendei lui Dracula;Dracula’s legend,;

- pe poZzia trei-patru grupat, la difereghde punctaj - positions three and four, grouped, and featuaing

de locul doi, se pot considera variantelgi &, a considerable distance from position two are held
centru administrativ-comercial respectiv centru by variants 6 and 2, that is the administrative-
balnear; commercial centre and the balneary spa and

treatment centre, respectively;
- celelalte variante sunt situate la @rgu punctaje - the remaining variants, with very close scores,

foarte apropiate. hold the last positions.
8. Concluzii 8. Conclusion
Avantajele implicate de un obiectiv turistic The advantages involved by a Disneyland type

constand intr-un parc de disttiade tip Disneyland leisure park chair to the conclusion that the multi
conduc la concluzia i analiza multi-criterigd  criteria analysis establish to a just result [6hisT
intrepring a determinat un rezultat justificat [6]. objective chair next advantages:
Astfel acest obiectiv prezimurmatoarele avantaje:
- Se adresedzunei categorii largi de tuti de - The target group encompasses a wide category
toate care cuprinde toate varstgletoate of tourists of all ages and social
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categoriile sociale; backgrounds.

- Nu are concurea in sud-estul Europei; - The objective has no competition in south-

eastern Europe.

- Poate fungiona tot timpul anului; - Can operate over the entire year.

- Investiiile se pot recupera in termen scurt; - Investments can be recovered in a short period

of time.

- Penetrarea pe pé& turismului se poate face in - Penetration on the tourist market place would be
termen scurt datostdorintei parintilor de a rapid, given parent all-time endeavour of
satisface ceriele copiilor, darsi datoriti satisfying children demands, as well as the
dorintei tinerilor si chiar a oamenilor maturi attraction of spectacular leisure to young
de a se distra spectaculos; and mature people alike.

- Risc mic privind recuperarea inveksi. - The risk of investment recovery is reduced.
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